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705/10.cor. and ((normaliz$) with 
sales) 


USPAT 


OR 


ON 


2005/11/21 10:25 


L4 




705/10.cor. and (normaliz$) and sales 


USPAT 


OR 


ON 


2005/11/21 10:25 


L3 




705/10.cor. and (normaliz$) 


USPAT 


OR 


ON 


2005/11/21 10:24 


L2 


§ 


705/10.cor. 


USPAT 


OR 


ON 


2005/11/21 10:24 


LI 


940 


705/10.cor. 


US-PGPUB 


OR 


ON 


2005/11/21 10:24 


S44 


1403 


value with (index or indices) with 
normal$ 


USPAT 


OR 


ON 


2005/11/18 13:55 


S43 


11708 


(index or indices) with normal$ 


USPAT 


OR 


ON 


2005/11/18 13:54 


S42 




(sale or retail$) with (index or indices) 
with normal$ 


US-PGPUB 


OR 


ON 


2005/11/18 13:54 


S41 


(sale or retail$) with (index or indices) 
with normal$ 


USPAT 


OR 


ON 


2005/11/18 13:51 


S40 


a 
© 


((compar$4 or assess$4 or evaluat$4) 
near (profits or sales)) and rank$ 


USPAT 


OR 


ON 


2005/11/18 09:44 


S39 


((compar$4 or assess$4 or evaluat$4) 
near (profits or sales)) and indices and 
normal$ 


USPAT 


OR 


ON 


2005/11/18 09:44 


S38 




((compar$4 or assess$4 or evaluat$4) 
near (profits or sales)) and index and 
normal$ 


USPAT 


OR 


ON 


2005/11/18 09:06 


S37 


((compar$4 or assess$4 or evaluat$4) 
near (profits or sales)) and index and 
normal$ 


US-PGPUB 


OR 


ON 


2005/11/18 08:56 


S36 




((rank$ or compar$) near (profits or 
sales)) and (plot$ or display$ or 
map$) 


USPAT 


OR 


ON 


2005/11/17 12:03 
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FULLTEXT1 is set ON as an alias for 15,16,148,160,275,621 
FULLTEXT2 is set ON as an alias for 
9,20,476,610,613,624, 634, 63 6,810,813 
NONFULLTEXT is set ON as an alias for 
2,35, 65, 77, 99, 233, 256,474,475, 583, 8, 
94, 6, 34, 434, 7 

CUST1 is set ON as an alias for CUSTOMER? ? OR CONSUMER? ? OR 
PURCHASER? ? 

OR BUYER? ? OR PATRON? ? OR SHOPPER? ? OR CLIENT? ? 
* * * 

SYSTEM : HOME 
Cost is in DialUnits 

Menu System II: D2 version 1.7.9 term=ASCII 

*** DIALOG HOMEBASE (SM) Main Menu *** 

Information: 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3. Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, 
etc.) 

5. Product Descriptions 

Connections: 

6. DIALOG (R) Document Delivery 

7. Data Star(R) 

(c) 2003 Dialog, a Thomson business. All rights reserved. 

/H = Help /L = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 

service. Enter a BEGIN command plus a file number to search a 
database 

(e.g. , Bl for ERIC) . 

•? 

Terminal set to DLINK 

*** DIALOG HOMEBASE (SM) Main Menu *** 

Information : 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3 . Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, 
etc.) 

5. Product Descriptions 

Connections : 

6. DIALOG (R) Document Delivery 

7. Data Star(R) 

(c) 2003 Dialog, a Thomson business. All rights reserved. 



/H = Help /L = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 

service. Enter a BEGIN command plus a file number to search a 
database 

(e.g. , Bl for ERIC) . 

? b fulltextl, fulltext2 

21nov05 09:25:07 User268077 Session D281.1 
$0.00 0.225 DialUnits FileHomeBase 
$0.00 Estimated cost FileHomeBase 
$0.10 TELNET 

$0.10 Estimated cost this search 

$0.10 Estimated total session cost 0.225 DialUnits 



SYSTEM: OS - DIALOG OneSearch 

File 15 :ABl/lnform(R) 1971-2005/Nov 19 

(c) 2005 ProQuest Inf o&Learning 
File 16:Gale Group PROMT (R) 1990-2005/Nov 21 

(c) 2005 The Gale Group 
File 148:Gale Group Trade & Industry DB 1976-2005/Nov 21 

(c)2005 The Gale Group 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 275:Gale Group Computer DB (TM) 1983-2005/Nov 18 

(c) 2005 The Gale Group 
File 621:Gale Group New Prod.Annou. (R) 1985-2005/Nov 21 

(c) 2005 The Gale Group 
File 9:Business & Industry(R) Jul/1994 -2005/Nov 18 

(c) 2005 The Gale Group 
File 20:Dialog Global Reporter 1997-2005/Nov 21 

(c) 2005 Dialog 
File 476 financial Times Fulltext 1982 -2005/Nov 22 

(c) 2005 Financial Times Ltd 
File 610:Business Wire 1999-2005/Nov 21 
(c) 2005 Business Wire. 
*File 610: File 610 now contains data from 3/99 forward. 
Archive data (1986-2/99) is available in File 810. 
File 613: PR Newswire 1999-2005/Nov 21 

(c) 2005 PR Newswire Association Inc 
♦File 613; File 613 now contains data from 5/99 forward. 
Archive data (1987-4/99) is available in File 813. 
File 624 :McGraw-Hill Publications 1985-2005/Nov 18 
(c) 2005 McGraw-Hill Co. Inc 
*File 624: Homeland Security & Defense and 9 Piatt energy journals 
added 

Please see HELP NEWS 62 4 for more 

File 634: San Jose Mercury Jun 1985-2005/Nov 18 

(c) 2 005 San Jose Mercury News 
File 636:Gale Group Newsletter DB (TM) 1987 -2 005/Nov 21 

(c) 2005 The Gale Group 
File 810:Business Wire 1986-1999/Feb 28 

(c) 1999 Business Wire 
File 813 :PR Newswire 1987 -1999/Apr 30 

(c) 1999 PR Newswire Association Inc 
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51 139 (INDEX OR INDICES) (S) NORMALIZ? ? ? ? ? (S) SALES (S) 
(COMPAR- 

???? OR RANK???) 

52 102 (INDEX OR INDICES) (S) NORMALIZ????? (S) SALES (S) 
(COMPAR- 

???? OR RANK???) (S) VALUE 

53 23 S2 NOT PY>2001 
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? t S4/3 
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4/3, K/l (Item 1 from, file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts . reserv. 

08593697 Supplier Number: 66014383 (USE FORMAT 7 FOR FULLTEXT) 

REAL ESTATE DATA BANK. 

Sklarz, Michael 

Hawaii Business, v46, n4, p60 

Oct, 2000 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal ; Trade 
Word Count : 584 

... of the past 18 months. 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, .new construction, and rents. Then each series was normalized , 
by 

comparing its current value with its respective value in 1972, The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 
counter to the . . . 



4/3, K/2 (Item 2 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 

(c) 2005 The Gale Group. All rts. reserv. 

08516999 Supplier Number: 72892171 (USE FORMAT 7 FOR. FULLTEXT) 
Hawaii Real Estate. (business real estate index) (Brief 
Article) (Statistical 

Data Included) (Illustration) 

INIBA, GLENN 

Hawaii Business, v46, nlO, p57 
April, 2001 

Language: English Record Type: Fulltext 



Article Type: Brief Article; Statistical Data Included; Illustration 
Document Type: Magazine/ Journal ; Trade 
Word Count: 578 

... and condo resales +35.7% 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction and rents. Then each series was normalized by 
comparing its current value with its • respective value in 1972. The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 
counter to the . . . 



4/3, K/3 (Item 3 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts . reserv. 

08427531 Supplier Number: 71579586 (USE FORMAT 7 FOR FULLTEXT) 

Hawaii Real Estate. 

Hawaii Business, v46, n9, p77 

March, 2001 

Language: English Record Type: Fulltext 
Document Type: Magazine/ Journal ; Trade 
Word Count : 569 

... and condo resales +61.8% 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction and rents. Then each series was normalized by 
comparing its current value with its respective value in 1972. The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 
counter to the . . . 



4/3, K/4 (Item 4 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 



08344853 



Supplier Number: 70394431 (USE FORMAT 7 FOR FULLTEXT) 



Hawaii Real Estate. (Hawaii Business Real Estate Composite Index, Hawaii 
Business Speculation Index) (Brief Article) (Statistical Data Included) 

Hawaii Business, v46, n8 , p55 
Feb, 2001 

Language: English Record Type: Fulltext 

Article Type: Brief Article; Statistical Data Included 

Document Type: Magazine/ Journal ; Trade 

Word Count: 53 9 

.... and condo resales 67.4% 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction and rents. Then each series was normalized by 
comparing its current value with its respective value in 1972 . The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 
counter to the . . . 



4/3, K/5 (Item 5 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts . reserv. 

07524909 Supplier Number: 62838889 (USE FORMAT 7 FOR FULLTEXT) 
REAL ESTATE. (Brief Article) (Statistical Data Included) 

Sklarz, Michael 

Hawaii Business, v45, nl2, p59 
June, 2000 

Language: English Record Type: Fulltext 

Article Type: Brief Article; Statistical Data Included 

Document Type: Magazine/ Journal ; Trade 

Word Count: 819 

... and condo resales 29.6% 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction, and rents. Then each series was normalized 
by 

comparing its current value with its respective value in 1972. The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 



counter to the. 



4/3, K/6 (Item 6 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 

07180368 Supplier Number: 60089497 (USE FORMAT 7 FOR FULLTEXT) 
REAL ESTATE DATA BANK. (Hawaii business real estate) (Brief Article) 

Sklarz, Michael 

Hawaii Business, v45, n9, p68 

March, 2000 

Language: English Record Type: Fulltext 
Article Type: Brief Article 
Document Type: Magazine/ Journal ; Trade 
Word Count: 84 0 

... of the more notable components. 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction, and rents. Then each series was normalized, 
by 

comparing its current value with its respective value in 1972. The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 
counter to the. . . 



4/3, K/7 (Item 1 from file: 148) 

DIALOG (R) File 148:Gale Group Trade & Industry DB 
(c)2005 The Gale Group. All rts. reserv. 

10563285 SUPPLIER NUMBER: 21233033 (USE FORMAT 7 OR 9 FOR FULL 

TEXT) 

Earnings and expected returns, (includes appendix) 

Lamont , Owen 

Journal of Finance, v53, n5, pl563 (25) 
Oct, 1998 

ISSN: 0022-1082 LANGUAGE: English RECORD TYPE: Fulltext; 

Abstract 

WORD COUNT: 7661 LINE COUNT: 00621 

... share, a normalizing procedure used in Campbell and Shiller 

(1988) . 

Rows 3 and 4 use normalizing variables that, due to data 
limitations, correspond to the S&P Industrial Index . All four 
variables 

(price, dividends, earnings, and the normalizing variable) on the 
right-hand side come from the Industrials Index ; for comparison the 



returns on the left-hand side (and the lagged returns on the right-hand 
side) are the usual returns from the S&P Composite Index . (11) Row 3 
uses 

book value per share. (12) Row 4 uses four-quarter total sales per 
share, since the revenues of the firm are another variable that 
captures 

long-term movements in value . Sales data are only available 
starting in 
1964 . 

The results in rows 2, 3, and 4... 



4/3, K/8 k (Item 2 from file: 148) 

DIALOG (R) File 148:Gale Group Trade & Industry DB 
(c)2005 The Gale Group. All rts . reserv. 

07537141 SUPPLIER NUMBER: 16143023 (USE FORMAT 7 OR 9 FOR FULL 

TEXT) 

Real estate data bank. (Hawaii) (Industry Overview) 
Sklarz, Michael 

Hawaii Business, v40, n4, p58(2) 
Oct, 1994 

DOCUMENT TYPE: Industry Overview ISSN: 0440-5056 LANGUAGE: 

ENGLISH RECORD TYPE: FULLTEXT 

WORD COUNT: 571 LINE COUNT: 00044 

the middle of nex year. 
Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction, and rents. Then each series was normalized 
by 

comparing its. current value with its respective value in 1972. The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time move 
counter to the ... 



4/3, K/9 (Item 3 from file: 148) 

DIALOG (R) File 148:Gale Group Trade & Industry DB 
(c)2005 The Gale Group. All rts. reserv. 

06801879 SUPPLIER NUMBER: 15103432 (USE FORMAT 7 OR 9 FOR FULL 

TEXT) 

Real estate data bank. (Hawaii) (Industry Overview) 

Hawaii Business, v39, n6, p45(2) 
Dec, 1993 

DOCUMENT TYPE: Industry Overview ISSN: 0440-5056 LANGUAGE: 

ENGLISH RECORD TYPE: FULLTEXT 

WORD COUNT: 558 LINE COUNT: 00044 



... the middle of next year. 

Hawaii Business Real Estate Index 

The Hawaii Business Real Estate Index was constructed by- 
selecting 

five primary components: Sales activity, sales prices, sold market 
times, new construction, and rents. Then each series was normalized 
by 

comparing its current value with its respective value in 1972. The 
result is an index for each series with the 1972 value being 100. 
The 

index was then computed by arithmetically averaging the five 
normalized 

components. With the exception of sold market time, each component 
moves up 

when the market is strong and moves down when the market is weak. The 
index should, of course, do the same. Since the sold market time moves 
counter to the ... 



4/3,K/10 (Item 1 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2005 Dialog. All rts. reserv. 

30438052 (USE FORMAT 7 OR 9 FOR FULLTEXT) 

Event Brief of Q3 2003 American Italian Pasta Co Earnings Conference 
Call - 
Part 1 

FAIR DISCLOSURE WIRE 
July 03, 2000 

JOURNAL CODE: WFDW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 43 82 

...flow was $12. 5m for 3Q03. 4. YTD operating cash was $55. 3m, up 

44% 

compared to $38. 5m in the first nine months of 2002. 5. Co. 
expects 

prospects for. . . 

... 3m, on 11% volume growth. 10. Volume growth driven by private 
label, 

ingredient, and international sales , & the recently acquired Golden 
Grain 

& Specialty. 11. YTD revenues have grown 16% to $322m on... 

...1. The 11% volume growth; 2. Durum price increases; 1. Co.'s 
strategy of 

climbing value chain, including specialty product acquisition; 
higher 

margin products such as no-boil lasagna & whole wheat... 

. . . expanded supply relationship with General Mills, higher margin 
new 

products, and additional customers. 2. International sales of 
Pasta 

Lindsey products outside the US, contributed to volume and revenue 
growth. 



3. Leadership Change: 1. Seeing benefits from leadership change 
made in 

Sept. 2 002, in expanded sales in existing accounts, improved 
product Sc 

customer mix. 2. Co. continues to focus on higher margin... 

... due to: 2. Largest customer is modifying distribution & 
inventory 

strategy for PLB products, temporarily reducing sales & shipments in 
3Q, 

with expected spillover into 4Q; 3. Secondly, Fleming, a top-ten 
customer 



. . . additional & visibility. PLB expects greater clarity on this by 
end of 

fiscal year. 4. Thirdly sales were lower in 3Q due to unexpected 
deep 

price discounts from the branded leader. 1... 

... not as a long-term problem. 3. Environment: 1. The 
competitive 

environment returned to more , normalized levels in May & June. 2. 
Co . 

continues to see dollar sales outpacing volume and the impact of 
higher 

prices is reflected in the market. 3. Co... 

... year. 4. Co. is evaluating its pricing and promotional 
strategies in 

those markets to optimize sales & profits, going forward. 5. 
Competitive 

markets are dynamic and co. is committed to being dynamic..." 

. . . that differentiates pasta "the good carb, " based on its 
complexity, 

appeal to kids, and glycemic index which doesn't cause spike in 
blood 

sugars, in order to put pasta in a... 

... will continue to be favored over volume growth. 6. Co. will add 
higher 

margin and value products for retailers and consumers. Co.'s 
specialty 

category illustrates this. 7. Co. will remain... 

... volume growth in all business units. 6. Our "Made in Italy" 
business 

performed well, as sales to new customers were up 15%. 7. GM for 
3Q03 

were 34.9%, vs. 35.4% in 3Q02, due to downward pressures on 
margins, 

including sales mix changes, inherent margin deduction durum from 
cost 

increases, lower net revenue from Dept of... 

...3.3%, vs. 3.1% in 3Q02 . 6. Operating profit for 3Q03 was 



$20 . 7m, 

compared to $18. 8m in 3Q02, an increase of 10.1%. 7. As a 
percentage of 

sales , operating profit was $19.9 for 3Q03 compared to $20.5 a 
year 

ago. 8. Interest expense increased $600,000, due to 
higher. . .attributable 

to acquisitions, higher durum values, startup at Tolleson, AZ, plant, 
and 

lower-than-expected sales volume. 2. Inventory is a priority over 
next 

several quarters, but co. expects to maintain... 

... 1. Based on nine months in the books and a stabilizing environment, 

CO. 

projects strong sales & profits into 4Q03 . 2. Current expectations 
for 

4Q03 and year-end EPS: range of $0... 

... should be approx. 15-20%. 5. Expect $70-80m in operating cash flow 
for 

FY03, compared to $57m in 2002 & $44min 2001. 6. Operating cash flow 
will 

exceed Capex, going forward... 



4/3,K/ll (Item 2 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2005 Dialog. All rts. reserv. 

27716361 

Q2 2 001 Canadian Imperial Bank of Commerce Earnings Conference Call - 
Final 

- Part 1 

FAIR DISCLOSURE WIRE 
May 29, 2001 

JOURNAL CODE: WFDW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 5891 

. . . and continue to participate and alarger, more competitive 
entity. 

We continue to focus on building value in the three main pieces of 
our 

business, Amicus, our Domestic Retail Operations, and World... 

... a brief update on Amicus overall. We now exceed 675 thousand 
customers. 

We have 342 sales pavilions, 191. through PCF, 104 with Marketplace, 
and 

47 with Safeway SELECT. Safeway SELECT roll ... indicated that once 
again 

President's Choice Financial moved up with customer loyalty over 
84% 

compared to the status banks with mid-60s range and IMG at 67, so, 
again 

a... a great brand. Globally, it's in the top five grocers in the world 
with 



sales over $52 billion, 60% of those sales are in United States 
and 

they operate in 16 states under the brands Stop & Shop... On the 
first 

slide, you can see reported EPS of $1.13, less the asset sales of 
$0.11 

a share. That relates to the merchant acquiring business we had in... 

. . .quarter hurt us on the. revenue line by about $20 million. Going 
forward, 

that should normalize within a year. But the transaction 
cost . . . half of 

those 2 bars represents a reported net income for electronic 
commerce 

excluding asset sales . So, that bears the full brunt of the Amicus' 
drag . 

The higher numbers, the lll...MERs those are the fees on our mutual 
funds 

as people moved more into the index fund family of products that 
CIBC 

has, as well as, slightly narrow GIC spreads. Sorevenue. . . 

...counterintuitive) given lower full service brokerage volumes. 
Certainly, 

the brokerage payments we made to our sales force in a quarter 
where 

volumes are down are lower; however, we had higher investments ... to 
North 

American entities. But market view is that it is some thing that 
where 

value is created. Retail and Small Business Banking, I talked about 
the 

customer... 2 years in our branches. Going to the bottom of that 
slide in 

wealth management, sales training continues in the branches. Most of 
you 

that took those Canadian securities course in your youth will recall 
that , 

now 96% of our sales force in the branches have taken the 
Canadian 

securities course as well as but 70... 

... As Tom pointed out, our specific provision for the second 
quarter 

totaled $253 million, which compares to $190 million in the 
first 

quarter. This increase is largely attributable to the US... 



